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“Professor Don Wyse said hazelnuts are a 
long-standing subject of university research 
and among a group of plants viewed as ‘the 
next generation of crops for the Minnesota 
landscape.’ The university is scouting for 
perennials that can generate farm income and 
help the environment with a ‘continuous living 
cover on the landscape.’”

-- St. Paul Pioneer Press, Oct. 6, 2011 
University of Minnesota grant backs 
not-so-nutty idea to make hazelnuts pay as 
crop 
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CHAMPIONS FOR HAZELNUTS

• Continuous communication with 
researchers, breeders, growers, 
processors, end-users

• Grant-writing, Funding 
• Materials, Tools and Resources 

Development
• Outreach, Relationship and Partnership 

Development 
• Identifying Other Champions

Photo: Constance Carlson
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WHO ARE THE CHAMPIONS? ▪Understand the product –the 
ecological and economic 
benefits 
▪Understand the risks (time, 
scale, efficiency, price)
▪Some are willing to be early 
adopters, testers. 
▪A relationship is built through 
listening, time and trust
▪Champions carry The 
Message to their audiences

Photo: Growing Acres Conference, Austin, MN
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“Hazelnut [s]…are important to our 
organic farmers.  They provide a great 

wind block for the fields, help absorb 
water during the floods, retain topsoil, 
and return nutrients to the soil.  These 
nuts are great fodder for animals and 

humans, and the oils are delicious too.  
The scrap wood from the trees makes 
a reliable biodiesel.  Expect to see lots 

more nuts in the markets soon!”
 – Beth Dooley, Savory Sweet
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“Supporting local agriculture, 
sourcing our ingredients from as 

close to home as possible, and using 
crops with ecological benefits, are 

important to our company, the quality 
of our products, and help 

differentiate us from the competition. 
Not only would we appreciate having 
the option to use hazelnuts sourced 

from MN, and be able to tell this 
story...many of our customers 

would see this as a value-add.”     

-- Angela, 
Gustola Granola, 

Minneapolis
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INDUSTRY START-UP CHALLENGES

▪ Last complete grower survey: 2011
▪ Still developing that “perfect plant” 
▪ Inconsistent supply
▪ Inefficient supply chain
▪ Inconsistent resources to support 

and stabilize research and 
development
▪ Market competition from Oregon; 

global markets
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Source: Discover Oregon Hazelnuts – Oregon Hazelnut Commission
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MIDWEST INDUSTRY OPPORTUNITIES

▪ Consumers love hazelnuts & know what they are
▪ Growing Team of Champions 
▪ Continual shift in consumer buying trends favors 

hazelnuts
▪ Upper Midwest hazelnuts are a great story
▪ Research, cooperation and expertise continues to come 

together
▪ Strong entrepreneurial ecosystem 
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PRODUCTS & MARKETS

Oil (8 oz)
• Web 
• Retail (Co-op)
• Restaurants
• Gourmet Oil (bottles & bulk)

Flour
• Web
• Bakers (bulk)

Kernels (limited)
• Web
• Restaurants

 

Photo: American Hazelnut Company
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MARKET RESPONSE

▪ Gourmet Oil Stores “get it”
▪ Retail shelf competition for oil is 

fierce. 
▪ Strong interest in flour from retail 

and from bakers.
▪ Markets are interested in the story

– Ramping up our ability to tell the 
story
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2019 Strategies for Products
-- Increase online sales
-- Gourmet Oil Stores
-- Member participation
-- Expanding retail locations
-- Distributor

Photo: Brad Niemcek
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OTHER BRIGHT SPOTS ▪ Million Hazelnut Program
▪ Forever Green Initiative
▪ Savannah Institute Impact 

Investment Analysis
▪ RSDP Hazelnut Supply 

Chain Storyboard
▪ RSDP Hazelnut Grower 

Research
▪ Student Product 

Development
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Wisconsin Minnesota 

WANT TO BE A CHAMPION?  
▪ What do you 

want to do?
▪ Who is your 

customer? 
▪ Where is your 

market?
▪ What makes 

you special?

Iowa 
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QUESTIONS, IDEAS AND SUGGESTIONS?

▪ Contact Information
Constance Carlson
Cell: 612-709-6790
Email: carl5114@umn.edu
Office in UMN-St. Paul or otherwise driving 
all over Minnesota. 

All photos credited to Constance Carlson, unless otherwise noted. 
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